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• Winston Select's strategy oPburrent and former Marlboro smokers appears to be successful 
$yvu ;T i*»the short term. 

• Select's smoker profile comes closer to Marlboro (younger, male) than any other Winston 
franchise. 

• Marlboro is underepresented among switchers to Select and overrepresented among 

alternate brand purchasers. ^ 

•Winston Select has shown dual interaction with both Marlboro and the Discount Category, 
bringing smokers back to Premium Brands. 


• Increased availability of Select free product offers coincided with losses for both 
Marlboro and, to a greater extent, Discount. 


• Depletion of Select's promotional inventory corresponded with Marlboro's growth and a 
flattening Discount trend. 


• Select's return to pre-promoted trend may slow Marlboro's short term rate of growth. 

Implications 

• Select offers Winston its strongest relative access to Marlboro alternate purchasers. 

• Marlboro y couid potentially hayep0.6 - (U3 shape p.oin£.swin^ 

competitive 4 premium^ pri'ce"propositi'dias. % , 
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Source: https://www.industrydocuments.ucsf.edu/docs/mhfj0004 



